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ABSTRACT 

This study examined the multinational work environment and employee productivity by examining if the elements 

conducive work environment assists MNCs employee to be motivated at work and if the provision of infrastructural 

facilities have a significant relationship on employee satisfaction that affect employee productivity. The data required for 

this study was gotten through the instrument of questionnaire. One hundred and twenty four (124) copies of questionnaire 

were administered out of which one hundred and thirteen (113) were retrieved for analysis. Three hypotheses were 

formulated from the structured research questions. Regression and co relational analysis were used to test the hypotheses 

through the statistical package for Social Sciences (SPSS 18.0). The result showed that conducive work environment 

assists MNCs employee to be motivated at work (R2 = 0.546, at P < 0.05) and that provision of infrastructural facilities 

have a significant relationship on employee satisfaction (0.699, at P < 0.05). The study therefore recommends among 

others that that organization should see conducive environment and infrastructural development as a way of helping them 

to continue being in businesses rather than seeing it as a means of luxury to achieve their desires because it has been 

proven that infrastructural facility development has assisted in enhancing employee satisfaction. 
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